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RECKITT BENCKISER/K-Y BRAND MERGER INQUIRY 

Summary of response hearing with Boots on 2 June 2015 

Views on the CMA’s provisional findings including on buyer power 

1. Boots said its relationship with Reckitt Benckiser (RB) was bigger than 
personal lubricants. []  

Impact of changes in the size of Durex personal lubricant bottles 

2. Boots had ended its negotiations with RB in relation to the smaller Durex 
personal lubricant bottles, and these smaller bottles were now on its shelves. 
[] 

3. [] 

4. Boots said its promotions agreement with RB, as previously provided to the 
CMA, was in place. [] 

5. []  

6. Boots had not made any changes to the pricing of other products in its 
personal lubricants range.  

7. Boots had seen a change in the sales of Durex Play personal lubricants 
following the change in bottle size. [] 

8. [] 

Sales of Ansell personal lubricant products in Boots 

9. Boots said it was very early days for its sales of the Ansell personal lubricant 
products. [] 

10. []  

11. [] they had only been on sale for about eight weeks.  

12. [] Boots had two opportunities every year to change its range and 
distribution of products in stores: [] 
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13. [] 

Possible remedies 

14. Boots had fairly neutral views on the remedies outlined in the CMA’s notice of 
possible remedies. [] 

Divestiture of the K-Y brand 

15. Boots did not know if anyone would want to buy the K-Y brand. []  

Licensing of the K-Y brand 

16. Boots did not have any views on selling the K-Y brand to someone else 
versus RB retaining ownership of the brand and licensing it to someone.  

17. Boots did not know who would potentially be a buyer or licensee of the K-Y 
brand. 

18. []  

19. [] 

20. Boots could not comment on whether it would be interested in buying the K-Y 
brand.   

21. Boots could not think of any potential buyers of the K-Y brand []. 

22. Boots could not offer a view on what it thought about a direct competitor 
buying the K-Y brand without knowing more details. [] 

23. Boots was happy to deal with both small and large suppliers of personal 
lubricants. Boots had a diverse base of suppliers and was happy to deal with 
companies of various sizes, [] Boots said that regardless of the supplier, 
every product it stocked went through the same quality checks.   

Prohibition of the acquisition 

24. Boots said that if the acquisition was prohibited, it did not know if Johnson & 
Johnson (J&J) would continue with its existing approach []. 

Behavioural remedies 

25. []  
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Any benefits from the proposed acquisition  

26. []  

27. []  

28. [] 

29. [] 

 


