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SONOCO/WEIDENHAMMER MERGER INQUIRY 

Summary of hearing with Huhtamaki on 23 March 2015 

1. Huhtamaki produced packaging for food and drink products. The majority of its 
business (90%) was focused on the food service industry. It provided a limited 
number of customers in the UK with consumer goods packaging. [] 

2. Huhtamaki imported packaging products to the UK from its other manufacturing 
sites. For example, it imported [] from Kansas, USA. These containers were 
similar to a composite can in structure and for use in [] the catering industry. 
This packaging was produced in an environment that met food safety regulations. 
It didn’t currently have plans to produce this product in Europe. It didn’t produce 
any other type of composite can in the USA. [] 

3. Huhtamaki manufactured film seals for the top of ice cream packaging. [] 

4. Huhtamaki didn’t consider that it competed with Sonoco in the USA. It produced 
a different type of product [], to the ‘classic’ composite can produced by 
Sonoco for products such as Bisto. It saw its business in the sauces market. It 
also produced a single wrap ice cream container in the USA, []. 

5. It was explained that Huhtamaki wasn’t aware of Can Packaging. It had been 
informed of a German packaging company that could be a potential entrant to the 
UK composite can market. However, it was unsure of this company’s name. 

6. Huhtamaki purchased ‘cores’ from Sonoco. These were used in its production of 
flexible packaging. It had the flexible material on a sheet which was put on a reel 
around the ‘core’. It viewed [] as its main competitors for flexible packaging. It 
didn’t see itself competing with Sonoco or Weidenhammer’s composite can in 
flexible packaging markets. [] 

7. Huhtamaki [], it tended to focus on what it was specialised at. [] It was 
unaware if composite can production was difficult and didn’t understand the 
specifics of the necessary set up. [] 

8. Huhtamaki didn’t get involved in the same areas as composite cans at packaging 
shows with its flexible packaging products. It felt as though it was in a different 
market place to composite can manufacturers. 


