
PCWs provide competition 
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Top 5 Groups as at Jan 10 15 brands which were not on CTM in Jan 10

• Low barriers to entry has lead to an ever increasing number of insurance brands 

which provide a naturally competitive market which is highlighted by a small 

number of dominant brands competing with a larger number of new brands. 

• This suggests that the PCW commercial model, where brands only pay on a per 

policy basis has made it easier for new and ‘internet only’ brands to acquire 

customer/market share.  


